












In this study, we constructed a novel website, which is coupled with a social network, to improve 
a dramatic impact of the content and enhance the awareness of the content. Through coupling with 
social media, the content on the site is improved to exert a buzz marketing effect. Further, we  discuss 
how this could enhance the information transmission capacity of the content and how this could lead 
to branding of the content.
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図･表8　キャッチコピーの候補
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